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Key facts about veganism
There are 542,000 vegans in the UK (2016)
according to the Vegan Society, which equates
to around 1% of adults. This might not sound
like much, but it is around three and half times
the number just a decade earlier, and the
society describes the uptake as one of the
fastest growing lifestyle movements in the UK.
The vegan diet involves ditching products that are wholly or partly
derived from animals, excludes many everyday items such as
milk, eggs and honey, and of course meats. The diet is becoming
increasingly popular among the rich and famous, with celebrities
and fitness gurus praising the health benefits of a plant-based
diet. In light of the hype, BMG Research polled the nation to find
out more. We surveyed a representative sample of 1,507 adults
living in Great Britain asking key questions to help us get a deeper
understanding of the growing trend and where it might go. Our
survey looked at key attitudes and trends towards plant and meat
eating among the general population, and broke the results out by
age, gender, income, and political support. The biggest divide we
found was by gender and age.

meat as part of their diet (90%), and the overwhelming majority do
so most days a week. Some 81% of meat eaters either eat meat
everyday (43%) or every two to three days (38%).
4. ...but many Brits say they are now eating less meat than
they did last year
Meat consumption is on the decline with almost a fifth (18%) of
respondents saying they are eating less meat this year than a year
earlier. That’s around 9 million people, compared with just 6% (less
than 3 million) saying their meat consumption has increased over
the last 12 months.
5. Meat eaters would miss Chicken the most
We asked people to name the three dishes they would miss
the most if they switched to a plant based diet. Chicken was
mentioned most frequently (40%), followed by beef (21%) and then
fish (11%).

Key findings
1. Almost one in eight meat eaters say they would
consider going vegan
Overall, 16% of British adults not currently on a plant-based diet
say they would ‘definitely or ‘potentially’ consider taking one up.

6. Health benefits are the main motivator
More than two in five Britons (41%) said that ‘health benefits’
were the number one factor for considering a switch to veganism.
Just 22% said that it was to improve animal welfare, and only
15% said it was to help reduce the environmental impact of meat
consumption.

2. A third of meat eaters wouldn’t continue if they had to
kill the animal themselves.
33% said they would give up meat if they had to kill and prepare
it themselves and a further 23% said they are unsure. Interestingly
almost two thirds of UKIP voters (62%) say they would be happy
to kill and prepare a meat meal.

7. A taste too good to give up
Most people say that they are unlikely to consider switching to a
vegan diet, when we asked them why, the explanation was simple
– taste, with 66% citing this as the reason.

3. Despite the hype, the vast majority of us still eat meat
While veganism is on the rise, nine in ten Brits continue to enjoy

A nation divided over meat
While chicken clearly comes out as the nation’s favourite meat the data reveals strong variations in preferences by age, gender and income.
Age

The gender gap

Political loyalties and vegan consideration

Beef burgers are a favourite of those under 35
year olds, while roast beef is preferred by a
significant number of baby boomers (30% of
over 55s).

While 94% of men eat meat, 86% of women do.
Similar numbers of men and women follow vegan
or vegetarian diets, but significantly more women
(7%) follow the pescatarian option (avoiding meat
but eating fish) than do men (2%). Men are also
report eating meat more regularly and are less
likely to say they have cut-down their level of
meat consumption.

No surprises here. Green Party voters are the
most likely to consider switching to a plant based
diet (40% - low sample size), while 18% of people
who voted Labour in 2017 said they would, and
just 10% of Conservative voters.

Gender
Women are the keenest on chicken, with 59%
naming it in their top three meats, compared with
just 44% of men.
Income
Perhaps unsurprisingly given the price, 28% of
those with an income of over £60,000 place beef
in their top three meats, whereas just 15% of
those on a household income of less that £20,000
do.
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The typical ‘vegan considerer’ is a female,
young and degree educated.
28% of 18-24 year old women said they would
consider going vegan compared with just 16%
of those aged 35-54, and 7% of those aged over
55. University educated people are more likely
(22%) to consider veganism than those with no
qualifications (10%).
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Among leave voters 10% said they would consider
switching to a plant based diet, while almost
double (18%) of remain voters said they would.

“While chicken clearly comes out
as the nation’s favourite meat the
data reveals strong variations.”
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BBC/BMG research
survey prompts
positive change in
tackling alcoholism
in UK Sikh community

A ground-breaking survey by
BMG Research for the BBC
into a previously unspoken
alcohol problem within the
UK’s Punjabi community is
driving positive change.
According to the 2011 Census, there are
around 430,000 Sikhs living in the UK,
making up a considerable proportion of the
British Punjabi population. While the Sikh
faith is said to prohibit the consumption
of alcohol, problems related to excessive
drinking are reported to be something of an
open secret within the Sikh community.
A recent BMG survey of British Sikhs,
conducted on behalf of the BBC, set out
to uncover and understand more about the
attitudes, experiences and drinking habits
of the community. Over 1,000 Sikhs living
in the UK were interviewed in-person or
online, between the 22nd December 2017
and 14th January 2018.

Three in five say that they drink alcohol
at least ‘occasionally’.
Close to two-thirds of respondents said
that they drink alcohol at least occasionally.
13% say they drink alcohol very often,
25% report drinking sometimes, and 24%
are occasional drinkers. Over a quarter,
28% say that they have never drunk during
their lifetime. Notably, by a margin of 23
percentage points, male respondents
(72%) were more likely than female
respondents (49%) to report drinking
alcohol.
Results suggest that alcohol problems
are strongly associated with feelings of
worry and embarrassment.
Just over half (51%) of respondents would
be worried about other people finding out
about another family member’s drinking
problem, including 18% who said that they
would be ‘very worried’.

For those respondents who say that they
have someone in their family with a drinking
problem, the numbers are even higher, with
60% saying they would be very or fairly
worried, which compared to 47% of those
who don’t have a family member with a
drinking problem.
The BBC devoted considerable airtime to
broadcasts connected to the survey’s
results, which in turn were picked up by
local Asian media. The coverage and
discussion prompted a six fold increase
rise in calls to ethnic minority alcohol
support services from both alcoholics and
volunteers, reported the BBC.
www.bbc.co.uk/news/uk-44009040

Key findings from the
case study
One quarter of UK Sikhs say that
someone in their family has a drinking
problem.
When asked, some 27% of respondents
said they had a relation suffering with
an alcohol problem. Male relations were
much more likely to be named as problem
drinkers.
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3

bmg research NEWSLETTER

Society & Lifestyle

Change Britain/
BMG Poll:
71% of Brits think
the UK should be at
liberty to negotiate its
own free trade deals
independently of the EU.
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Change Britain recently commissioned
BMG Research to poll the British public on
their opinions on the Brexit negotiations.
The results suggest voters overwhelmingly
agree the UK should be free to negotiate
its own trade deals without the involvement
of the EU.
Perhaps counter to popular narrative, a
majority of Remain voters (60%) agreed
with the statement ‘after the UK leaves
the EU, it is important that the UK is free
to negotiate its own trade deals with other
countries without the involvement of
the EU’.

71% of Brits think the UK
should be at liberty to
negotiate its own free trade
deals independently of the EU

negotiates its own future trade deals, with a large majority of
88% supporting independent trade negotiations.

Context however is important, as the poll also showed that a small
majority of Remain voters (53%) believe that the UK will be more
prosperous in the long run if the EU is allowed some or substantial
control over our trade policy and is allowed to negotiate trade
deals with other countries on our behalf.

A majority of respondents (59%) agreed that, amongst other
things, the EU referendum in 2016 was a vote for the UK
Parliament to control our trade policy, instead of it being in some
way controlled by the EU.

Leave voters are much clearer in their view that we will be more
prosperous if the UK takes control of its own trade policies and

Border controls
A BMG Research poll on behalf of Change Britain revealed a large majority of Brits want to
see EU citizens subject to the same immigration controls as non EU citizens post Brexit.
When asked whether, after we leave the EU, the UK Government should place fewer
restrictions on EU migrants and more restrictions on other migrants from non
EU-countries, or the same restrictions on everyone, 63 % of respondents said they
wanted EU citizens treated the same as citizens from other parts of the world.
Two years after the referendum our poll suggests the notion of ‘taking back
control’, with specific reference to immigration and laws, is still appealing to voters.

bmgresearch.co.uk
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Which broadcaster
is most politically
neutral?

Which broadcaster is seen as the most politically neutral and to what extent do personal
perspectives matter? To find out, BMG polled a representative poll of 1,000 GB adults.
We asked to what extent, if at all, people believed that the UK’s largest television
broadcasters – in this case – the BBC, Sky, ITV, Channel 4, and RT (formerly known as
Russia Today) are biased or politically neutral.

ITV is the broadcaster most likely to be seen as politically neutral
(45%). In response to the poll ITV News anchorman Alastair
Stewart tweeted: “Thrilled & proud to read @itvnews is deemed
the most impartial TV news in a poll of viewers conducted
by @bmgresearch”.

bmgresearch.co.uk

All broadcasters with the exception of Sky were perceived as
having more of a leftwing bias than a rightwing one, with the BBC
and RT seen as most leftwing, although in the BBC’s case the
difference was marginal. A significant number of respondents
stated they didn’t know if a broadcaster is biased or not, with
RT receiving the highest ‘Don’t know’ score, at 59%, perhaps
reflecting its low penetration of the UK market.
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Measuring workplace
well-being can pay
dividends in improved
productivity

BMG Research’s Workplace Well-being Survey
BMG recognises that workplace well-being is an extremely important issue for
organisations and has a huge influence on the employee experience.
The results from our most recent survey of Workplace Well-being show that mental health
problems are a significant issue for UK companies with over half (57%) of employees
reporting feeling anxious or stressed at work, and an average of 4.3 days taken off work
through work-related pressures or stress.
Our results tally with a recent survey by the Chartered Institute of Personnel Development
(CIPD) which found that 55% of organizations say they have seen an increase in reported
common mental health conditions – such as anxiety and depression – over the last
12 months.
More positively, over half (55%) of employees in our Workplace Well-being survey
report feeling able to speak to their manager about their well-being and 52% say their
employer is supportive of staff who experience stress. Just under half (46%) believe their
organisation cares about their well-being.

What we found
Anxiety and stress at work

Employee support

Manager support

57% of employees
have felt anxious
or stressed at work
in the last month

52% say their
employer is
supportive of staff
who experience stress

55% feel able to
speak openly to
their manager about
their well-being

57%

52%

Perceptions of care

Stress-related absence

46% think their
organisation cares
about their well-being

Average number of days
off work through work-related
pressures or stress

bmgresearch.co.uk

46%

4.3 DAYS
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55%

BMG Research’s
Workplace
Well-being Index
At BMG Research we take pride in being
fully abreast of the very latest thinking on the
subject of employee well-being and mental
health and apply this directly to the design and
delivery of our employee surveys.
Besides our employee panel we have
developed a Workplace Well-being Index
(based on Robertson Cooper’s Six Essentials
for Workplace Well-being) that can be used
(and has been used by some of our clients) to
help companies understand well-being in their
organisation, and also what impact lower levels
of well-being are having on their productivity.
Research consistently shows a clear
correlation between employee well-being,
their engagement levels, and ultimately their
productivity.
To find out more on how BMG Research can help
your company measure and improve its employee
well-being, engagement and productivity, contact:
Simon Maydew on 0121 333 6006,
or at: simon.maydew@bmgresearch.co.uk
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Political alienation
Voters don’t feel well represented by existing political parties, but a
BMG Research survey shows only a minority would consider voting
for a new anti-Brexit party. The poll on behalf of the Independent
reveals that two in five people feel that they are not well represented
by any of the current political parties in the UK.

The poll, conducted between 10th and
13th April, also asked a representative
sample of 1,562 adults living in Britain,
how likely they would be to consider voting
for a new political party that pitched itself
as sitting in the ‘centre’ or ‘centre ground’
of British politics. When asked 35% said
they would ‘potentially consider’ and 8%
‘definitely consider’ voting for a new party.
Although the poll suggests that a new
political party could fill a hole left by the
current political parties, it also indicates
that an anti-Brexit focus may not be as
popular.

bmgresearch.co.uk

When the poll asked how likely people
would be to consider voting for a
“Stop-Brexit” or “Anti-Brexit” party
if one ran at the next General Election,
twenty percent of respondents said they
would ‘potentially consider’ voting for an
anti-Brexit party and 11% said they would
‘definitely consider’.
Conversely 17% said they were ‘unlikely
to consider’ voting for such a party and a
hefty 36% said they ‘would not consider’
voting for such a party.
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Commenting on the poll,
Dr Michael Turner, Head of Polling
at BMG Research, said:

“This poll reveals the collective
exasperation of the public when it
comes to Westminster politics at this
time. A whopping six in ten people who
identify themselves as in the centreground of British politics, say that they
are not very, or not at all, represented
by the current crop of UK parties.”
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Public confused

over parties Brexit stance
With less than a year to go
until the UK departs the EU
the public are confused over
the main political parties’
stance on Brexit, according
to a BMG poll on behalf of
Left Foot Forward.
Our poll revealed voters are most confused
over where the Labour Party stands on
Brexit, with over half (54%) of respondents
stating they were either not very clear
(29%) or not clear at all (25%). Only 7% of
respondents thought the Labour Party’s
position on Brexit was very clear.

7%

VERY CLEAR

The Conservatives position on Brexit
was viewed as the most clear, but still
only 36% felt the party’s position was
either somewhat clear or very clear, while
46% felt it was not very clear or not clear
at all. Meanwhile, only a quarter of the
British public (26%) feel that the Liberal
Democrats’ position on Brexit is clear.
Given that the Liberal Democrats have
outlined the most “pro-remain” position of
all the majot parties, this is perhaps a little
surprising.
With less than a year left until the UK
officially leaves the EU, this exclusive poll
on behalf of Left Foot Forward reveals
none of the three traditional political parties
have made it clear to the public what their
stance on Brexit is.

20%

SOMEWHAT CLEAR

29%

NOT VERY CLEAR

25%

NOT CLEAR AT TALL

18%

DON’T KNOW
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VOTERS ARE MOST CONFUSED OVER WHERE
THE LABOUR PARTY STANDS ON BREXIT
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Widespread support

for renationalisation of railways
A clear majority of Britons (64%) are in favour of the
renationalisation of Britain’s railways amidst continued
disruption of services according to a poll by BMG Research
on behalf of the Independent.
The privatisation of Britain’s railways is now widely seen as something of a failure,
with 56% describing it as such.
Unsurprisingly, Labour supporters were more likely to support renationalisation, with three
quarters (75%) in favour, but a majority of Conservatives (56%) also said they support it.
We asked respondents: “Would you support re-nationalising the railways so they are not
run by private companies but run in the public sector?”

Summary: Support

GREENS 78%

LABOUR 75%

LIB DEMS 70%

SNP 69%

UKIP 66%

CONSERVATIVES 56%

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
Base = 1467 GB adults aged 18+; Fieldwork dates: 5th - 8th June 2018
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Dawn Hands Director of the Year
Dawn co-founded BMG Research in
1988 and has since steered the company
through several transformations, the
global financial crisis and on to a period
of sustained profitable growth. BMG
Research is now one of Britain’s largest
and most successful independent social
and market research agencies, with clients
including many government departments,
universities and charities.

DAWN HANDS - Director of the year

Dawn is feeling humbled...
We are delighted to report that BMG
Research’s managing director Dawn Hands
has won the Institute of Director’s ‘Director
of the Year - SME award (West Midlands)
which celebrates those directors working in
a business that employs fewer than
250 people and have a turnover of less
than £10 million.

On receiving the award, Dawn
commented ‘I am feeling incredibly
humbled to receive this. There are
a terrific number of talented and
strong leaders amongst this year’s
award finalists and it is a tremendous
achievement for me and the excellent
team of people I work with to have our
hard work and successes recognised
in this way. To build on this, I will
certainly be flying the flag for growing
leadership skills across the region over
the next 12 months and beyond.’

BMG Research was established in 1988
with the aim of delivering outstanding
quality research to both the public and
private sectors.
Today we are one of the largest independent
market research companies in the UK. We
specialise in delivering outstanding research
and insight across the public and private
sectors, in sectors as diverse as employee
engagement, public health, policing,
education, culture and tourism, transport,
planning, race, faith and cohesion, survey
of tenants and residents (STAR), utilities,
customer satisfaction and reputation, and
polling.

Who we work for:
At national government level we have worked
with many UK government departments, while
in local government we have worked with
most of the UK’s 433 local authorities, often
over the long term. We also have a strong
relationship with the voluntary and community
sector built up over many years of working
with charities, infrastructure and umbrella
organizations.
In the private sector we have worked with
leading banks and automotive manufacturers,
and are increasingly helping a diverse range
of companies with Employee Engagement and
Employee Wellness surveys.

What we offer:
Innovation and development are at the heart of
our business. We use the latest technologies
to ensure that both market and customer
intelligence is authentic, widely shared and
easily accessed.

Public Health England survey on

attitudes to immunisation
BMG Research is pleased to have
been commissioned by Public Health
England (PHE) to undertake a 3-year
survey of parents and early teens (1315 yrs) attitudes to immunisation. The
surveys will be conducted on an annual
basis. BMG Research’s researchers will
interview at least 1,000 parents of early
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teens and 1,000 early teens themselves.
The interviews will be conducted across
England, using face to face computer
assisted interviewing in randomly selected
locations, between June and September
2018.
If you’d like to know more please email
sharon.gowland@bmgresearch.co.uk
or steve.handley@bmgresearch.co.uk
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We use the full range of research techniques
and state of the art evaluation and analytical
services to provide added value and
actionable insights. Our ethos revolves around
collaborating with customers at a deeper level
to achieve richer outcomes for everyone.
Then there’s our BMG Omnibus Survey in
which every month we ask a representative
panel of 1,500 adults their opinions on
whatever subject is of interest to our clients.
It’s an approach which is as tried and tested
as it is quick and easy, and very good value.
For more information call
BMG Research on 0121 333 6006
or email info@bmgresearch.co.uk
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The world’s becoming a
more complicated place
...our research can help you understand it.
BMG delivers data, insight and strategy for some of the UK’s most
innovative and successful businesses. We are celebrating 30 years
of successful partnerships... with businesses just like yours.
For data driven insight and market strategy, why not get in touch?

For more information contact
Dawn Hands, IoD Director of the Year (SME) 2018

0121 333 6006

dawn.hands@bmgresearch.co.uk
bmgresearch.co.uk
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